Search ClickZ Network

SearchEnginellatch com @ D '

m Interactive Marketing Events | Search Engine Watch | Search Marketing Events

SEW Home Subscribe to Newsletters Subscribe to R55 Feeds h Advertise Member Login

THE WORD IS OUT.

YaHoO!

SEARCH MARKETING

big improvement in re: = right away and

Homa Bid Management
Blog Lookback Options 3
Forums By Eric Enge, Search Engine Watch, .
e Nov 14, 2007 EE”C
» xpe nge w
» au Natural P Calimns b-lt
+r E-mail MV|S| I I y
» Search Ads »» Biography
Link L
e »» Print this page »» Send Feedback CLICK HERE
» By the Numbers »» Send this article to a colleague »» Contact Eric Enge to download our
» Searching for Meaning +» Articles by Eric Enge FREE WHITE PAPER

» Wertical Search

Bid management programs seek to simplify search marketers' jobs by automatically adjusting PPC

» Blg Blz (define) bids to meet ROI (define) goals. Most manage bids by examining data over time and adjusting
s Littla Bz bids as data comes in from campaigns.
» In-House Business rules specified by the person managing the PPC campaign comprise the major "artificial
: Outenureed intelligence” component of bid management technologies. Business rules define the goals of a
campaign. For example, a campaign might have a goal of 130 percent return on ad spend (ROAS) For ndi ng

» Search Engine WarGames example, you'd earn $1.30 for every $1 spent. Other business rules include be cost per acquisition :
» Content Advertising (CPA) or cost per lead. That goal might be acquiring leads at a cost of, say, $10 or less per acquisition. a .
» Brand Equity There are many ways to set up business rules. The options for creating business rules vary from tool to
c Vo tool. Most bid management technologies offer business rules, while some simple tools still rely on

earc "bidding rules" to make decisions.
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In an ideal world, bid management programs would calculate ROI on a keyword by keyword basis.
However, this is not as simple as it may seem. One of the key factors is how far back in time you need
About SEW to look at the data to get meaningful results.
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» Clickz For example, you may decide you want to look back 30 days. It sounds like a reasonable amount of
time. Right? Wrong. The problem: there's no one time period that works for all keywords. To illustrate
the point, let's look at some live sample data:

SEROERlCa T K ord Clicks/ | Conversions/ |Clicks/ | Conversions/ | Clicks/|Conversions/
Search Engine Strategies Y Month Month | Week Week | Quarter Quarter
Google Analytics 1 876 48 219 12 2,628 144
2 772 42 1583 11 2,316 126
IClickTracks Analytics

3 291 12 73 3 873 36
Omniture 4 289 4 72 1 867 12
abcsearch 5 288 14 47 4 864 42
Hot Banana 6 188 6 41 2 564 18
7 164 5 40 1 492 15

Oneupweb
8 158 7 38 2 474 21
Yahoo! g 1s2 1 33 0 456 3
MoreVisibility 10 132 5 33 1 396 15
AdGooroo 11 131 6 32 2 383 18
12 129 6 30 2 387 18
13 120 3 28 1 360 9
14 111 5 26 1 333 15
15 105 2 26 1 315 6
16 102 5 26 1 306 15
17 102 3 26 1 306 9
18 88 0 22 0 264 o
19 86 3 22 1 258 9
20 86 7 22 2 258 21
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